Targetare si campanii eficiente

Campanii eficiente pe Facebook
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Setarea Obiectivelor & Buget

Campaign: Choose your objective, Switch to Quick Creation Helg: Choosing an objective  Use axisting campaign
What's your marketing objective?
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Campaign: Choose your objective. Switch to Quick Creation  Help: Choosing an obiective  Use existing campaign
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Analiza campanii Facebook Ads Platform

=T I = I I = L R

Values
Row Labels ~ Sum of Website purchases conversion value Sum of Amount spent (USD) Sum of Website purchases  CPA

Facebook 28332.81 1922.22 228 8.43
Instagram 2706.83 89.0 15 4.72
Messenger 0 1.22 0 0.00
(blank)

Grand Total 31039.66 2013.04 247 8.15



Analiza campanii Facebook Ads
Platform & Device
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Values h M h
Row Labels * | Sum of Amount spent (USD) Sum of Website purchase Sum of Website purchases conversion value
FacebookAndroid Smartphone 727.63 57 7095.39
FacebookAndroid Tablet 11.49 0 0
FacebookDesktop 229.37 34 4140.82
FacebookiPad 18.37 1 81.04
FacebookiPhone 932.5 136 17015.55
FacebookiPod 0.04 0 0
FacebookOther 2.82 0 0
InstagramAndroid Smartphone 24.8 3 368.39
InstagramAndroid Tablet 0.19 0 0
InstagramiPad 0.34 0 0
InstagramiPhone B4.27 16 2338.46
InstagramiPod 0 0 0
InstagramOther 0 0 0
MessengerAndroid Smartphone 0.59 0 0
MessengeriPhone 0.63 0 0
(blank)
Grand Total 2013.04 247 31039.65

CPA
12.77
0.00
6.75
18.37
6.86
0.00
0.00
8.27
0.00
0.00
4.02
0.00
0.00
0.00
0.00

8.15



Perfomanta pe placement Facebook Ads
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Values
Row Labels * | Sum of Amount spent (USD) 5Sum of Website purchases CPA
Feed: News FeedDesktop 141.15 13 10.86
Feed: News FeedMobile 1782.45 213 8.37
Messenger HomeMobile 1.22 0 0.00
Right columnDesktop 88.22 21 4.20

(blank)
Grand Total 2013.04 247 8.15
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TOP 10 CREATIVE APPS

PHOTO EDITING VIDEO EDITING

SNAPSEED VIDEOSHOP

Professional photo editing - change Combine photos and videos. Resize and
contrast, brightness and edit videos.

OVER QUIK
mﬂh edit beautiful Add effects, music and video templates.

ADOBE SPARK VIDEO®
Step by step video creation along story ines.

GIF-LIKE VIDEOS PHOTO TO VIDEO

GIPHY CAM LEGEND
Add simple graphic animations to photos. Add animated text to a photo.

BOOMERANG RIPL
Create short looping videos. Layer animated templates on top of photos.
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Adelina Oprea
contact@adelinaoprea.ro
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